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W E LC O M E

EDITORIAL TEAM 

Fatiema Johnson  
Creative director 

Catherine Del Monte  
Content producer

Binwe Adebayo  
Writer 

Nobanzi Anita Sokhutu
Intern 

By sharing information and inspiration - new, borrowed and old, about sustainability, 
regeneration and circular design, we hope to make our world a better place. To thrive, 
we need to be kind to one another,  and protect our soil, water, oceans, climate and 
biodiversity. Since we registered as a non-profit company we are pursuing our mission 
with even more determination. Read our manifesto on page 5.

The Twyg Sustainable Fashion Awards were launched in 2019 as an extension to our 
platform to celebrate designers who use design to lessen their impact on the planet, 
while improving the lives of people. See our learning hub of resources on page 38 and 
our 10-point guide for practicing designers, which also serves as a guide for our Twyg 
awards. This year the judging process was audited by Elisabeth Makumbi. Judges 
scored each designer on six criteria, and after discussion selected the winners.

We’d like to thank our sponsors and supporters without whom we would not be  
able to do our work. Our thanks especially to PET recycling company PETCO and the  
British Council; and to Country Road which sponsored the Changemaker Award with a 
R100 000 cash prize. Lara Klawikowski was awarded the Changemaker Award, as well 
as the Innovative Design and Materials Award. Thanks to Cape Town Fashion Council 
and for additional prizes thank you Sustainable Fashion Academy  and SA Fashion 
Week. 

We’ve created this publication to showcase the winners of 2019 and 2020. Our labour 
of love. Enjoy the read, and thanks to each of you for following our work. 

With love, 

JACKIE MAY 
Founder and editor

https://www.instagram.com/_bykye/
https://twyg.co.za/winners-of-twyg-sustainable-fashion-awards-2020-announced/
https://www.sustainablefashionacademy.org/
https://www.safashionweek.co.za/ 
https://www.safashionweek.co.za/ 
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A PhD candidate and lecturer at 
Durban University of Technology, 
Fezile focusses on building 
capacity to grow a local, ethical 
and sustainable clothing industry. 
Through her fashion academy, 
Fezile Fashion Schools Academy, 
she teaches fashion 
masterclasses in design, sewing 
and pattern-making.

Kelly is a content and creative 
director. She is the former content 
director of online retail Superbalist; 
former editor of ELLE magazine 
and former fashion and beauty 
director of MARIE CLAIRE South 
Africa. She has a deep 
understanding of the fashion 
industry, both local and 
international. Over and above her 
excellent editorial work, Kelly is 
one of the country’s leading 
fashion stylists.

Both in his personal and 
professional capacity, Cyril 
supports the growth and 
development of South Africa’s 
clothing and textile industry.  
He is the CEO of Imprint Luxury, 
the country co-ordinator of 
Fashion Revolution South Africa 
and a qualified fashion designer. 
Off-duty, he is a foodie and wears 
Proudly South African fashion.

Maria Rinaldi-Cant is the Head of Design 
for Womenswear and Childrenswear at 
Country Road. She has been 
instrumental in refining the brand’s 
design aesthetic and building a 
reputation that’s synonymous with 
quality design. Maria is dedicated to 
driving meaningful change and has been 
influential in leading the Country Road 
design team towards a more sustainable 
future.

With more than 25 years of 
experience in design education, 
Professor Desiree Smal is 
currently the Vice Dean: Teaching 
and Learning of the Faculty of Art, 
Design and Architecture and 
Associate Professor: Department 
of Fashion Design, FADA at the 
University of Johannesburg. For 
her PhD, she researched 
sustainable fashion practices in 
South Africa and developed a tool 
for teaching sustainable fashion. 

After spending ten years working 
at WWF South Africa, Aaniyah founded 
The Beach Co-op, a not-for-profit 
company focussed on changing 
consumer behaviour through cleanup 
activations. She works closely with 
researchers and academics to ensure that 
the message and work of The Beach 
Co-op is relevant. In 2019 Aaniyah 
attended the Library Study Hall 
conference at the UN Headquarters in 
New York. Co-ordinated by the 
international, sustainable fashion activist 
Celine Semaan, the conference title was 
“Sustainable Design: Fiction or Reality”.

https://twyg.co.za/fashion-revolutionary-is-one-of-gqs-50-best-dressed-men-in-south-africa/
https://twyg.co.za/fashion-revolutionary-is-one-of-gqs-50-best-dressed-men-in-south-africa/
https://twyg.co.za/country-road-invests-r100-000-prize-money-in-twyg-changemaker-award/
https://twyg.co.za/aaniyah-omardien-we-do-beach-cleanups-to-reduce-and-eliminate-single-use-plastic/


M A N I F E S T O 
It’s a journey of  unfolding learning.
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C A R E  
Caring for people and the planet are 
fundamental to everything we do. In 
South Africa, we have to pay particular 
attention to the nexus of human need 
and environmental risk as we work 
with partners to promote equity and 
sustainability. And yes, accurate care 
labels are essential to your product 
lasting as long as possible.

C I R C U L A R I T Y  
We actively support the shift from 
the wasteful “take-make-dispose” 
linear value chain into a circular 
system where materials remain in 
the economy, circulating as long as 
possible at the highest possible value. 
We encourage the use of renewable 
resources, innovative circular business 
models, and promote the re-use and 
repair and repurposing of materials.

C O N T E X T  
We want to scale back and slow 
down our hyper-consumer society, 
but we acknowledge that South 
Africa has to grow its economy on its 
path to transform the economy.  We 
are interested in how we can grow 
the economy with sustainable and 
regenerative practices. 

D E - C E N T R A L I S E  
We’re interested in decentering and 
decentralising the narrative. We 
maintain an interest in big brand 
stories, but we are excited by the 
innovation and experimentation 
of outliers and independents who 
break from the herd and who make 
a difference. We also share work 

that gives voice and life to forgotten 
techniques and fabrications. 

E N V I R O N M E N T  
We need to protect our biodiversity, 
keep our air and water clean, our soils 
and oceans healthy. 

E T H I C S  
We support and promote ethical 
labour practices. Are you paying your 
staff a salary they had some say in? 
Do they have benefits? Do your staff 
have freedom of association?  Are the 
working conditions compliant with 
health and safety regulations? Does 
your organisational culture make 
people feel included?

FA C T  N O T  F I C T I O N  
As much as we love fiction, we aim 
to deliver factually correct, well-
researched (and beautifully produced) 
content. 

F E E L  
We are aware of how our practices, 
messages and stories make people 
feel. We want you to feel respected, 
included and challenged… Yet, 
we believe unapologetically that 
discomfort with the status quo and 
greenwashing is necessary.

I N N O VAT I O N  
We’re interested in finding solutions, 
both new and borrowed from the past, 
that will solve our challenges. 

LO C A L  
We are part of a wider world, but 
to nurture our own community we 
encourage localisation that shortens 
supply chains which are easier to trace 

and which support our economy. 

M AT E R I A L S  
We look for materials that are as close 
to nature as possible and that will 
return to the earth causing as little 
harm as possible. We promote the 
use of mono-fibres as they are the 
easiest to recycle. We also support 
recycled materials as they keep waste 
out of landfill and in use for as long as 
possible. 

Q U A L I T Y  
Product development, design and 
manufacturing should have quality and 
longevity as central goals. Creating 
and making products that last reduces 
waste and the wasteful use of natural 
resources.

S O C I A L  
An inter-sectional approach to 
sustainability is best suited to what we 
want to achieve: we need to address 
gender inequality, racism, economic 
transformation and climate change 
simultaneously. 

T R A N S PA R E N T  
As far as is possible, we want to 
understand the value chain. You 
might be doing the right thing, but 
your supplier might not be. Check and 
ask questions – this inspires positive 
change. We encourage transparency 
about practices which will also 
facilitate rapid and effective change. 

W A S T E  
Encourage the reduction of waste. 
Refuse. Reuse. Recycle. Upcycle. 
Repair. Redesign. 



PHOTOS FROM @africaisnowmagazine PHOTOGRAPHY: @michaeloliverlove @herocreativemanagement ART DIRECTION AND STYLING: @gregory_russill WRITTEN BY: @kylebxshxff 
ASSISTANT: @wesleyjvonroy HAIR AND MAKEUP: @thelastblackmage @magicalmishelle @maccosmeticsafrica MODELS: @chadlee.vanwyk @kroeskop_ramsey @oliviasang_  
@cheshire_v_ @jeremypjj @ferdy_dente CLOTHING: @lara__klawikowski JEWELLERY: @pinajewels_
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CHANGEMAKER AWARD
INNOVATIVE DESIGN & MATERIALS AWARD

https://www.instagram.com/africaisnowmagazine/
https://www.instagram.com/michaeloliverlove/
https://www.instagram.com/herocreativemanagement/
https://www.instagram.com/gregory_russill/
https://www.instagram.com/wesleyjvonroy/
https://www.instagram.com/wesleyjvonroy/
https://www.instagram.com/thelastblackmage/
https://www.instagram.com/magicalmishelle/
https://www.instagram.com/maccosmeticsafrica/
https://www.instagram.com/chadlee.vanwyk/
https://www.instagram.com/kroeskop_ramsey/
https://www.instagram.com/oliviasang_/
https://www.instagram.com/cheshire_v_/
https://www.instagram.com/jeremypjj/
https://www.instagram.com/ferdy_dente/
https://www.instagram.com/lara__klawikowski/
https://www.instagram.com/pinajewels_/


Lara Klawikowski 
@lara__klawikowski
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2020 Twyg Awards Winner

PHOTOGRAPHY: @nina_zimolong 
MODEL: @madam_ntobe 
HAIR AND MAKEUP: @charlixboi

The magic of Lara Klawikoski is that there is no designer quite like her. Her designs are instantly recognizable for 
their soft, ethereal quality and yet, the designer continues to innovate through her designs as well as her choice 
of materials. Like a performance of William Shakespeare’s A Midsummer Night’s Dream, her creations feel at one 
with nature - often incorporating the natural form of flower petals, hanging leaves and windswept trees. It is no 
surprise therefore that she describes her work as “wearable art” rather than fashion. A graduate of the Cape Town 
College of Fashion and Design, Lara has been a firm favourite at fashion shows, showcasing her first prêt-à-porter 
collection at South African Fashion Week in 2013. Despite gaining commercial appeal and growing as a designer 
and creative entrepreneur, the label has never lost its connection to the whimsical. But it all starts with the material 
- which is often re-fabricated or upcycled. Speaking to Independent News, Klawikowski explains: “It begins with 
fabric. Any intriguing material I’ve found or created, sparks inspiration for me and leads the design of a garment…
Even a small piece of a unique material, pinned randomly on a mannequin, can inspire an entire collection.”

But sustainability and innovation are not just gimmicks, reserved for weird private projects. Klawikowski has even 
designed bridal wear from recycled, biodegradable materials - bringing the commitment to sustainable work, 
materials and process to even the most ‘mainstream’ of projects. With just 10 years in the industry and a searing 
hot career ahead, Klawikowski is set to be a leader and legend of local earth-conscious fashion. Cape Town, 2020

• Lara’s cash prize of R100 000 for being Changemaker winner was sponsored by Country Road

https://www.instagram.com/lara_klawikowski/
https://www.instagram.com/nina_zimolong/
https://www.instagram.com/madam_ntobe/
https://www.instagram.com/charlixboi/
https://twyg.co.za/country-road-invests-r100-000-prize-money-in-twyg-changemaker-award/
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LEFT: Anmari Honiball 

This eclectic and ethereal designer strives 
to overcome the drive for fast fashion by 
challenging the way in which stereotypical 
design dictates a garment’s use and 
circumstances of wear. Her design amplifies 
the dynamic use of each garment, extending 
the product’s purpose and lifespan. Precision 
design is executed with minute attention 
to detail unachievable through mass 
manufacturing and this production process 
allows for the elimination of much waste 
product. Natural fabrics are sourced for 
quality, comfort and durability.  The process 
is also up-cycle orientated.  
Johannesburg, 2020

BELOW: Sealand Gear 

At its core, Sealand Gear eliminates the 
negative impact of waste through the 
innovation and transformation of materials 
and processes that were once redundant. 
Sealand believes in paying and advocating 
for a living wage for each employee and team 
members are treated equally. Transparency 
is valued and a non-discrimination 
employment policy is in place taking care 
of the wellbeing of everyone. A big part of 
the brand’s ethos is to make use of waste 
materials, the brand was built by up-cycling 
sails, advertising banners, and b-grade reject 
materials that would otherwise end up in a 
landfill.  Cape Town, 2020

INNOVATIVE DESIGN & MATERIALS FINALISTS

ABOVE: The Sewing Cafe

A professional CMT that trains unskilled and 
unemployed people from the low-income 
areas, Masiphumelele and Ocean View. It’s 
a hub where entrepreneurs can begin their 
business journeys, offers sewing classes 
for school children and produces clothes 
for their SO GOOD range from recycled 
materials and sustainable fabrics which are 
made by the graduates of its skills training 
course. Cape Town, 2020

2020 Twyg Awards Finalists

https://www.instagram.com/anmarihoniball/
https://www.instagram.com/sealandgear/
https://www.instagram.com/thesewingcafemasi/
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RETAIL AWARD
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There’s no doubt that sustainable retail is having its day in the sun. Between more sustainable processes, a keen 
awareness of what products are and where they come from, it’s no surprise in the context of the climate crisis that 
businesses are shifting their lens. In South Africa, there are few who match up to this commitment like Mungo. 
With nearly 40 years in the business, countless employees and a firm grip on the changing retail landscape, Mungo 
has grown tremendously without reneging on its principles. This year, the brand was awarded certification by 
the Global Organic Textile Standards - a first for South Africa. This included a rigorous auditing process which 
stretched from the demarcation of workspace into organic and non-organic material sections, recommendations 
about the appropriate gear for workers, even the washing machines were checked for their energy consumption. 

After this exacting process, Mungo took its place as a true leader in the field, representing South Africa amidst 
other more developed markets with more resources to achieve sustainability. Nevertheless, the brand has not 
rested on its laurels. As an ever-evolving business, responding to the challenges of doing business responsibly, 
they have remained agile and innovative. In addition to their staple products which include bed linen, table and 
kitchen linen and even baby towels, Mungo has also dipped their toes into the world of apparel, producing delicate 
linen and cotton bathrobes, aprons as well as scarves - all with their signature simple earth-inspired style.  
A committed and concerned leader in their field, they are a worthy recipient of this year’s Retail Award.  
Plettenberg Bay, 2020. 

Mungo
@mungodesign

2020 Twyg Awards Winner

https://www.instagram.com/mungodesign/?hl=en
https://www.instagram.com/mungodesign/?hl=en


RIGHT: Chic Mamas 

A social enterprise that collects and sells 
pre-worn clothes to raise money for 
education programmes. National, 2020
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LEFT: Convoy

A collective of independent designers 
sharing a space and skills to promote 
their contemporary, South African fashion. 
Johannesburg, 2020. 

RETAIL AWARD FINALISTS

2020 Twyg Awards Finalists

https://www.instagram.com/chicmamasdocarecapetown/?hl=en
https://www.instagram.com/convoyshop/?hl=en
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PHOTOS FROM @nataalmedia PHOTOGRAPHY: Sven Kristian STYLING: Charlotte Gindreau MAKE-UP: Dominique de Lange MODEL: Liyanna Nomfundo Basini at My Friend Ned
ASSISTANCE: Erik Karl Zargoski FASHION: Amanda Laird Cherry, Athena A, Burberry, Crystal Birch, Fikile Sokhulu, Gavin Rajah, Judith Atelier, Klipa, Lorne, Marianne Fassler, Ode by 
Rebecca, Pichulik, Sies Isabelle, Thalia Strates, Your Badge Statement

INFLUENCER AWARD

https://www.instagram.com/nataalmedia/
https://www.instagram.com/svenkristianstudio/
https://www.instagram.com/charlotte.gindreau/
https://www.instagram.com/dominique_makeupartist/
https://www.instagram.com/liyanna_b/
https://www.instagram.com/myfriendned/
https://www.instagram.com/amandalairdcherry/
https://www.instagram.com/brand_athena_a/
https://www.instagram.com/burberry/
https://www.instagram.com/therealcrystalbirch/
https://www.instagram.com/sokhulufikile/
https://www.instagram.com/gavinrajah/
https://www.instagram.com/judithatelier/
https://www.instagram.com/klipadenim/
https://www.instagram.com/for_lorne/
https://www.instagram.com/mariannefasslerofficial/
https://www.instagram.com/odebyrebecca/
https://www.instagram.com/odebyrebecca/
https://www.instagram.com/pichulikafrica/
https://www.instagram.com/siesisabelle/
https://www.instagram.com/thaliastrates/
https://www.instagram.com/yourbadgestatement/


Liyanna Basini 
@liyanna_b
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The global influencer market is worth hundreds of billions of dollars, and set to grow further in 2021. But for the 
most part it is dominated by corporate businesses, lifestyle influencers and lends itself strongly to a culture of 
spending and consumerism. Not for Liyanna B. Hailing from Swatini but spending much of her life in South Africa, 
she has helped us rethink what it means to have influence. As a model, Liyanna has achieved much commercial 
success, featuring in campaigns and editorials. In her own time, however, she is keenly interested in using high 
fashion aesthetics to teach about sustainability and the environment. A social activist as well, she has placed 
herself firmly as a fighter for women’s rights and a strong activist against gender-based violence. As a result of 
these two key interests, Liyanna B launched The Sustainable Runway, as well as the Liyanna B foundation. The 
first provides a platform to show fashionistas how to shop sustainably, bearing in mind materials, upcycling 
and encourages more people to thrift for existing gems rather than buying into the machine of fast fashion. The 
second, her foundation, is premised on the following vision: “The creation of a safe and secure society and a 
human rights culture, where women and children are empowered to exercise their full rights”. In both regards, 
Liyanna is using her place and her voice to speak to a generation that often feels pessimistic or unsure of its role in 
changing their dynamic. By flipping the traditional “influence for sale” model into a proactive platform for enhancing 
the lives of others, Liyanna B is an impactful leader with a bright future ahead.  
Cape Town, 2020

2020 Twyg Awards Winner

https://www.instagram.com/liyanna_b/


PHOTOGRAPHY: @afrah_mayet, Louw Kotze
FASHION  
Coat: @viviers.studio
Happy hat and balaclava: @therealcrystalbirch
Lanyards for touch free card payments:  
@notjustacreator
Shopping bag: @oneiam_
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ABOVE: Yasmin Furmie

Muse, designer and local design promoter.  
Johannesburg, 2020 

ROGHT: Zolani Mahola 

“The one who sings” is a South African 
storyteller with her feet and heart firmly 
grounded on Earth. Cape Town, 2020

INFLUENCER  FINALISTS

2020 Twyg Awards Finalists

https://www.instagram.com/louw.77/
https://www.instagram.com/viviers.studio/
https://www.instagram.com/therealcrystalbirch/
https://www.instagram.com/notjustacreator/
https://www.instagram.com/oneiam_/
https://www.instagram.com/yasminfurmie/
https://www.instagram.com/zolanimahola/


PHOTOGRAPHY: Studio[K]irmack MODEL: jay_lelo

15

TRANS-SEASONAL AWARD

https://www.instagram.com/studiokirmack/
https://www.instagram.com/jay_lelo/
https://www.instagram.com/thom_nguka/
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For Tshepo Mohlala, the visionary behind TSHEPO Jeans, an accessible, durable and sustainable piece of clothing 
was always the focus. Growing up in Tsakane, Tshepo connected with denim as a steadfast staple material that 
gave everyone (rich or poor) the ability to feel well-dressed. From this ethos and inspiration, the TSHEPO Jeans 
brand has grown exponentially. From a small, informal set up and some vague design ideas, the brand grew to 
a significant brand operating from Victoria Yards in inner-city Johannesburg - with wearers all the way from 
Johannesburg to the Royal Family. Last year, Duchess Meghan Markle purchased a pair of jeans and a pair of 
custom made dungarees for son, Archie. Through the added visibility, Tshepo has been able to take his focus on 
timeless, seasonless design to the mass market, including a collaboration with mega-retailer Woolworths, with 
an aptly named collection called “We The People”. But mass market does not mean mass produced — and while 
the financial perks of a bigger brand are no doubt welcome, Tshepo has made clear that the business remains the 
labour of love and family:  “I have not done it alone. Right now I employ six people who are as passionate about this 
as I am. I have Ahmed, from Malawi, who is a tailor; Ntando with the in-house fashion design; Thulani doing the 
cutting; Vanessa in sales and Mam Nyoki keeping us all going. And then there are the people who have supported 
me. We don’t have money in my family, but they give me emotional support. A lot of entrepreneurs underestimate 
the importance of that. It’s not just about money, but about the people who walk the journey and make the story 
with you.” Johannesburg, 2020

TSHEPO Jeans
@tshepojeans

2020 Twyg Awards Winner

https://www.instagram.com/tshepojeans/?hl=en


Photography: @lihlemenziwa
Model: @razor_rain and @leboxygen

RIGHT: African Renaissance Designs

The proud cultural brand inspired by African culture was 
founded by Siphelele Ntombela. The garments are made  
from knitted mohair; inspired by the African culture and attire 
worn by the Bantu tribes of Southern Africa and committed  
to uniqueness, quality, longevity and cultural consciousness 
Ladysmith, 2020

Photography: Jonathan Kope 
Model: Thom Nguka
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LEFT: FIELDS 

FIELDS provides a timeless wardrobe 
that can be layered and collected 
over the years. Crafted in sustainable, 
natural fibres sourced in Southern 
Africa, FIELDS showcases this high 
quality local yarn such as BCI cotton, 
Responsible Wool Standard merino 
wool and traceable mohair. They 
select factory partners and insist on 
manufacturing processes that ensure 
the longevity and quality of every piece 
created by FIELDS.  
Cape Town, 2020

TRANS-SEASONAL AWARD FINALISTS

2020 Twyg Awards Finalists

https://www.instagram.com/lihlemenziwa/
https://www.instagram.com/razor_rain/
https://www.instagram.com/leboxygen/
https://www.instagram.com/african_renaissance_designs/
https://www.instagram.com/jonathan_kope/
https://www.instagram.com/thom_nguka/
https://www.instagram.com/thefieldsstore/


PHOTOGRAPHY: Boipelo Molwela
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NICHOLAS COUTTS AWARD



The Seen Collective
@theseencollective
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The Seen Collective breaks all the rules of a traditional fashion brand. It is not staffed by a team of trendy youths 
chasing the next fad, the process is not fast-paced and cutthroat, and the products are not a vague copy of 
something you’ve seen somewhere else before. Instead, the luxury knit brand is run by a team of elderly women, 
who have brought together their skills in design and knitting to create one of a kind pieces for their wearers. They’re 
not pretentious, they’re not trying to be edgy or different - instead, The Seen Collective uses high quality, cruelty-
free, locally-sourced materials, applying their techniques to create dense, rich knitwear designs. Designer Steph 
Mundy brought the collective together in 2018, after returning from a long stay in London. She quickly connected 
with a pattern-maker, a legendary spinner and dyer based in the rural Eastern Cape, sourcing mohair and wool 
from the Karoo and transforming it into all kinds of striking and unusual colour options. There is a dedication from 
the collective to their craft and to each other. “We meet once or twice a week for workshops and chats. The women 
make me laugh like a drain, they have seen so much of life. This exchange of information, and humour and stories 
is where the Seen really happens,” says Steph. Speaking about this process of coming together, it is clear that this 
is an intentional and intimate business - held together by camaraderie and the desire to make something beautiful. 
Johanneburg, 2020

2020 Twyg Awards Winner

https://www.instagram.com/theseencollective/?hl=en
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ABOVE: VIVIERS Studio 

VIVIERS celebrates materiality; respecting and celebrating each 
material for its intrinsic and valuable properties. The studio, led by 
Lezanne Viviers, strives to create timeless objects of beauty that are 
worth repairing and worth investing in. The team invests hundreds of 
hours into their creations, even though it could be made from single-
use plastic, celebrating and valuing both the skills of the person who 
makes the garment and the materials used to create it. Garments are 
Limited in Editions and intended to be heirloom, collectable pieces. 
Johannesburg, 2020

RIGHT: Beagle + Basset 

Curious about the ancient methods of extracting pigment from 
plants, designer Genna Shrosbree, manufactures naturally-dyed 
items. She has always been committed to building a business that 
embodies sustainable, eco-conscious, small batch production 
through natural techniques. Natural linen is her first choice. She 
extracts colour from fallen matter, so the colours are based on the 
plants that are being discarded at the time, seasonally.   
Cape Town, 2020

NICHOLAS COUTTS AWARD FINALISTS

PHOTOGRAPHY: @dsd_danielle
MODELS: @lezanneviviers @lootlove2

LOCATION: @lotus._.house

2020 Twyg Awards Finalists

https://www.instagram.com/viviers.studio/
https://www.instagram.com/beagleandbasset/
https://www.instagram.com/dsd_danielle/
https://www.instagram.com/lezanneviviers/
https://www.instagram.com/lootlove2/
https://www.instagram.com/lotus._.house/


PHOTOGRAPHY: Nicholas Murphy @electricmedia_sa MODEL: @niccvanheerden
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https://www.instagram.com/electricmedia_sa/
https://www.instagram.com/niccvanheerden/


VANKLAN
@vanklan_

PHOTOGRAPHY: Nicholas Murphy @electricmedia_sa
MODELS: @billcypherrr @plu.jam 
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The local SPCA charity shop doesn’t necessarily come to mind first when considering where to source materials 
for a new collection. Similarly, the white painted buskers and street performers don’t come to mind first when 
thinking of a potential muse. For Student Award winner and Durban-based designer, Alex van Heerden, these 
local, familiar gems formed the basis of her design work with VANKLAN. While studying at the prestigious Durban 
University of Technology, under the guidance of creative director Gideon, Alex was able to marry her passion 
for upcycled materials and sustainable design with a sense of real hometown pride. And the results are quite 
unlike anything we’ve seen before. One of the standout pieces from her graduate collection is a jacket made up 
of soft toy bunnies, each lovingly stitched together by Alex to create a comical, comfortable, almost Charlie and 
the Chocolate Factory like garment. Elsewhere, she has used the oft-discarded copper coins to create a clutch 
bag that is equal parts stylish, durable and quintessentially South African. As a young design house, VANKLAN is 
making a powerful statement by grounding its work in the stream of sustainable, upcycled design, when many new 
designers are going the Insta-ready, white labelled and tweaked route. “I want my designs to make an impact in an 
unconventional way. I want my garments to challenge the fashion industry and me,” explains Alex. At just 22, this 
is a strong and important commitment to the future of fashion and our planet and there is no doubt that VANKLAN 
will continue to make its mark. Durban, 2020

2020 Twyg Awards Winner

https://www.instagram.com/vanklan_/?hl=en
https://www.instagram.com/electricmedia_sa/
https://www.instagram.com/billcypherrr/
https://www.instagram.com/plu.jam/
https://www.instagram.com/niccvanheerden/


RIGHT: KQ_Made

Kwanga Qusheka wants change to 
take place in the fashion industry. 

How? He creates avant garde street-
wear determined not by trends but 

quality, while still relevant to the target 
market. His material of choice is hemp.

Cape Town, 2020 

PHOTOGRAPHY: @hifirdalia
MODELS: @thatasiangirlza

23

 

LEFT: Loskop

Loskop’s business model is based on 
a slow, made-to-order model. They 
take pre-orders for a certain period of 
time and only produce once orders are 
closed. In this way, they reduce waste 
as they make the exact amount of 
garments that are being bought. With 
the little waste fabric, they do generate, 
they make scrunchies or other smaller 
once-off items. The aim is a zero-waste 
production system. Cape Town, 2020

STUDENT AWARD FINALISTS
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https://www.instagram.com/kwanga___q/
https://www.instagram.com/hifirdalia/
https://www.instagram.com/electricmedia_sa/
https://www.instagram.com/thatasiangirlza/
https://www.instagram.com/niccvanheerden/
https://www.instagram.com/loskop_za/
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ACCESSORY AWARD 



@matsidiso_sa
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It’s often said that you cannot teach an old dog new tricks, but accessory brand Matsidiso was born from 
breaking this rule. Co-founder Jinae Heyns knew that her mother-in-law’s shoe factory had potential for a new 
life, after operating for more than two decades. The business pivoted from making dance footwear primarily to 
expanding the business to focus on ethically-made, artisan created shoes and accessories for the South African 
consumer. The business’ core experts have not changed, meaning that this new chapter has been guided by 
cobblers with over 35 years experience in their trade. It’s a supremely local operation - from the family-driven 
ethos to the choice of design styles, which make use of traditional materials and patterning, with products that 
feel very ‘at home’ against our natural landscapes. 

While the shoe business remains their best known, the inclusion of stylish, sustainably-made accessories has 
opened the business to new ideas, consumers and further potential.  Jinae explains: “Working with a trust of 
women in Cape Town and in collaboration with design house, UGLEE, each bag is carefully crafted using only 
the finest leathers and materials that are locally sourced or created in-house. Quality and original designs that 
divulge a rich history of Africa are the essences of each design, nothing has been left out”. 

In addition to the commercial arm of the brand, Matsidiso also hopes to make an impact on their community 
through their Shoes For the Liberated, which seeks to raise funds to educate local communities about 
sustainability and engender more earth-friendly living through information. Cape Town, 2020

Matsidiso
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https://www.instagram.com/matsidiso_sa/?hl=en


PHOTOGRAPHY: @lookbookstudio
MODEL: @sisiphograham 
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ABOVE: WREN Design 

For over 12 years Wren has taken ordinary paper and 
reimagined it, fusing paper with fabric making it durable 
by folding, stitching it and coating it to be water resistant. 
Materials and chemicals are sustainable and ethical. Wren 
is committed to creating a stable and sustainable means 
of income for everybody in and involved with the company. 
Cape Town, 2020

RIGHT: IVY Grace

Ivy Nhlapo is  jewellery and accessories designer who 
uses can tabs as her source material. She gets her tabs 
from a recycling plant where the majority of the staff are 
people who have mental health disorders. “It gives great 
pleasure to see how they love their jobs and are able to 
provide for themselves”, says Ivy. 
Cape Town, 2020

ACCESSORY AWARD FINALISTS

2020 Twyg Awards Finalists

https://www.instagram.com/thelookbook/
https://www.instagram.com/electricmedia_sa/
https://www.instagram.com/sisiphograham/
https://www.instagram.com/niccvanheerden/
https://www.instagram.com/thewrendesign/
https://www.instagram.com/ivygrace_za/
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2019 Changemaker Award winner

Rands and good sense: Amanda Laird Cherry  
is the sustainable fashion success story

The name Amanda Laird Cherry is synonymous with the promise and possibility of South African fashion. 
Whether we’re talking about the nearly 25 year old label, or its founder by the same name, ALC, as it is 
affectionately known, has come to reflect the best, most expansive vision of a fashion house which supports 
its natural environment, its people and its wearers. By premising the use of sustainable materials, equitable 
business practices and a whole heap of style, its inclusion as the winner of our Changemaker Award does not 
come by surprise. This award recognised a designer whose career has embraced sustainable and circular 

design practices. The judging panel strongly believed that Amanda Laird 
Cherry’s collections have helped raise awareness of environmental, and 
especially social issues, so important in South Africa.  

The label is something of a quiet icon of South African fashion. After 
working at Instinct Sportswear for several years, Amanda established 
the brand in 1996. Since then, the Durban-based brand has shown 
at twenty South African Fashion Weeks, six South African Menswear 
weeks, in addition to Amanda’s award as “Fashion Designer of the Year” 
at the World Fashion Awards in London last year. Though the brand is 
now designed by Brendan Sturrock, who has spearheaded some of the 
label’s latest collections, Amanda’s vision remains at the core of the 
creative direction.

“Those who think of clothing exclusively in terms of this and the next 
season in fashion are missing the point a little.The fabrics and the cuts 
we wear tell our story,” she says in the design house’s official brand 
statement.

So what story has ALC been telling? Well, firstly, one which argues 
that newer, more and bigger do not necessarily mean better or more 
significant. Through the use of recycled and upcycled materials, the 

brand knows that change for the future in fashion has a lot to do with what we would ordinarily discard from 
the past. In addition to their own earth-friendly collections over the years, Amanda Laird Cherry collaborated 
with second hand specialists Gumtree, to introduce second hand, sometimes ‘ugly’ discarded elements into 
the world of high fashion through careful design and creativity. Ultimately, as Amanda reflected in iFashion, it 
comes down to the integrity of the fabrics and not their ‘fashion’ status in a given year.

“I have always loved cottons, linen and fine wool. I do use synthetics but the handle has to be good, supple 
and soft. So I am very particular about fabric, I always have been. My father used to tease me that I’d say 
‘hello’ to people and I’d be rubbing the top of their arm and feeling the fabric of whatever they were wearing.” 

It’s an important departure from the norm. Despite the immense care taken to produce local and global high 
fashion collections, many houses find themselves slipping into the habit of ‘perceived obsolescence’. The 
concept, which refers to a perception that something is dated, out of style and needs to be replaced is the 
backbone of fast fashion and has seeped its way into designer fashion as well. Instead, Amanda Laird-Cherry 
continues to refashion old stock, practice waste minimisation tactics and lean towards local fabrics. It has 
been important too, to ensure workers are treated and cared for equitably, and that local artisans can find a 
home doing what they know best.

Only since the emergence of the COVID-19 have the world’s 
most powerful commercial houses turned away from multiple 
showings throughout the year, and decided on a more 
austere, less ostentatious approach to producing collections. 
But this is a temptation that the Amanda Laird Cherry brand 
has managed to steer away from. Premising the abundance 
of what we have locally, both in terms of resources and 
people, the brand has had a quiet but important leading role in 
showing that a successful sustainable label is possible - and 
it will stand the test of time. Durban, 2020

“Those who think of 
clothing exclusively in 
terms of this and the next 
season in fashion are 
missing the point a little.
The fabrics and the cuts 
we wear tell our story”

https://www.instagram.com/amandalairdcherry/?hl=en
https://twyg.co.za/amanda-laird-cherry-tells-this-seasons-story-with-a-collection-of-upcycled-second-hand-garments/
https://twyg.co.za/amanda-laird-cherry-tells-this-seasons-story-with-a-collection-of-upcycled-second-hand-garments/


PHOTOGRAPHY: @rudi.geyser MODEL: @pivot_official_ MUA: @ingahewett ASSISTANT: @silkylavender 

2019 Innovative Design and Materials Winner
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https://www.instagram.com/rudi.geyser/?hl=en
https://www.instagram.com/pivot_official_/
https://www.instagram.com/ingahewett/
https://www.instagram.com/silkylavender/
https://www.instagram.com/niccvanheerden/


PHOTOGRAPHY: Jesse Navarre Vos  
MODEL: @chadlee.vanwyk

@lukhanyomdingi
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2019 Innovative Design and Materials Winner

THE MYSTERY AND MAGIC OF LUKHANYO MDINGI

Lukhanyo Mdingi is no newcomer to the world of fashion. From a technical prowess honed during his time 
at the Cape Peninsula University of Technology, to a debut at New York Fashion Week in 2019, Lukhanyo is no 
small-time designer. Added to this, Lukhanyo was hand picked to participate in the Ethical Fashion Initiative’s 
Accelerator programme, which focuses on getting designers from around the world investment ready.  And 
yet, the taste of fame seems not to have affected the designer whose work continues to impress through its 
intention, innovation and inimitable style.

Lukhanyo was the winner of Twyg’s 2019 Award for Innovative Design and Materials - an accolade which lines 
up perfectly with his vision. His stated intention is to create a brand “anchored by intelligent and considered 
design” - a practice he has been engaged in since the label’s inception in 2015. Since then, Lukhanyo and 
his gorgeous armour-like pieces have caught the eye of NATAAL, i-D, the British Fashion Council and Vogue 
Italia. Speaking to the Mail and Guardian’s Dinika Govender last year, the designer explains how he came to his 

current praxis,

“I want to be thinking about integrity, intention and how that 
connects honestly to my outcome,” he stresses. “Two years ago 
[is] when I really started to make my decisions based off the 
answer to the question, ‘Why are you doing this?’ This was not just 
in my business or in my design but within me. I really wanted to live 
in a way that mirrored a sense of goodness, respect, integrity and 
honesty,”

And these aren’t only human values. They extend to his use of 
materials and fabrication as well. In a world of complex, tech-
enhanced fabric options, Lukhanyo believes in the integrity of 
premium natural materials. These include wool, silk and mohair, 
which he flattens, wraps and integrates into his monk-like 
silhouettes. This is not your grandma’s wool jumper or silk scarf 

but rather a reimagining of these materials in the way they celebrate African body types; and highlight our rich 
skin tones. Famously introverted, Lukhanyo’s form of innovation is not the scream in your face space-inspired 
type that we’ve come to associate with that word. His work is a constantly evolving journey that uses design, 
technique and fabric in ways that were more elegant and efficient than before. And sure, this also accounts for 
the luxury status his garments occupy, they are indicative of a focus on design and storytelling as opposed to 
the most easily saleable items on offer. 

This is a bold choice to make as a South African 
designer, and especially for Lukhanyo, who has until 
this year worked other jobs in order to support his label. 
Lack of public funding and support for designers is a 
pervasive issue, even those like Lukhanyo, who have 
“made it big”. Nevertheless, the brand continues to keep 
on it’s mission to produce high quality, trans-seasonal 
designs which celebrate and elevate natural products 
and ethical production in fashion.

Despite the challenges of the local and international 
fashion industries, the name Lukhanyo Mdingi 
continues to be reflective of the cutting edge of South 
African fashion. Through a careful understanding of the 
‘glocal’ aesthetic that wearers have come to appreciate, 
and a consistent commitment to offering something 
futuristic and opulent, Lukhanyo has created a brand 
that is in a class of its own. Cape Town, 2020 

“I want to be thinking about 
integrity, intention and how 
that connects honestly to my 
outcome. I really wanted to 
live in a way that mirrored a 
sense of goodness, respect, 
integrity and honesty,”

https://www.instagram.com/jessenavarrevos/
https://www.instagram.com/chadlee.vanwyk/
https://www.instagram.com/niccvanheerden/
https://www.instagram.com/lukhanyomdingi/?hl=en


PHOTOGRAPHY: Jonathan Kope MODEL: Nina Henry HAIR AND MAKE UP: Suaad Jeppie STYLING: Githan Coopoo 
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https://www.instagram.com/jonathan_kope/?hl=en
https://www.instagram.com/nina.henry/
https://www.instagram.com/suaad_jeppie/
https://www.instagram.com/githancoopoo/


@sindisokhumalo

PHOTOGRAPHY: Jonathan 
Kope MODEL: Nina Henry 
HAIR AND MAKE UP: Suaad 
Jeppie  
STYLING: Githan Coopoo 
MUSIC COMPOSER:Okzharp
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2019 Trans-Seasonal Winner
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Sindiso Khumalo is not just a LVMH winner. An unofficial family historian, textile designer and social activist, 
she represents the social possibilities which can be opened up through fashion. And now, as the ( joint) 
recipient of one of the fashion industry’s highest accolades, her mission for black women by black women will 
take on an even more illsutrious future. From an initial start in 
architecture to a career spanning continents, concepts and a 
myriad collaborators, Sindiso is the embodiment of our Trans-
Seasonal Award.

As documented in her fascinating profile in American Vogue, 
the brand Sindiso Khumalo was in many respects an ode to 
her family’s past. Raised by an anti-apartheid activist and 
influenced by a grandmother well-versed in pattern cutting 
and samples; it is no surprise that Sindiso was able to bring 
together the political and the aesthetic so clearly. It could 
be said that many artists draw from their heritage in their work, but Sindiso has taken it a step further. 
Consistently working with local artisans in Burkina Faso, South Africa and elsewhere, she has, in the tradition 
of other African designers, given voice and life to sometimes ‘forgotten’ techniques and fabrications.

The eponymous label, which was launched in 2015, has gone on to do much more than the Central St 
Martins graduate probably initially imagined. In addition to success in shows and runways, her heart for the 
social world continues to open new avenues. Added to partnerships with IKEA, Vodacom, the Smithsonian in 
Washington, and the Museum of Modern Art in Denmark; Sindiso also works with the United Nations’ Ethical 
Fashion Initiative. As opposed to a do-gooder notch on her belt, this initiative has folded seamlessly into her 
grassroots praxis, and, pre-COVID19 of course, allowed her to continue her work with local women artisans 
in Africa - further archiving, reimagining and bringing to light the deep legacy of Africa’s diverse fashion 
landscape. Even in the midst of COVID-10, Sindiso’s work continues to gain recognition. She was named Best 
Independent Designer at the Green Carpet Fashion awards in October this year. Speaking to WWD about the 
esteemed accolade, she shared her sustainability ethos, which stretches well beyond and ‘greenwashing’ and 
seeks to change the lives of marginalized people, who are equally as important as our efforts towards serving 
the natural world. 

“I just don’t believe you can just buy loads of organic cotton and be a sustainable designer. I feel like you’ve 
got to do lots more work than that,” she added. “We have to understand that it can’t just be about materials. It 
has to be about your value chain. It has to be about people.”

This is not just lip service. It is clear that all of Sindiso’s social and environmental goals come together in her 
remarkable garments. Characterised by her signature hand painted and illustrated motifs, she communicates 
softness and sophistication all at once. Heavily influenced by the style of South African black women in the 
80s and in her latest collection, inspired heavily by abolitionist leader and civil rights icon Harriet Tubman, 
Sindiso blends her own penchant for the vintage, a great deal of respect with women’s history, and an 
understanding of the way textiles look and feel on different women; her clothes are easily identifiable - often 
harking back to forgotten techniques and fabrications. There is a real sense, in the tradition of other African 
giants like IAMISIGO and Orange Culture, of wanting to make something that lasts - and that says something 
important about the hands that made it. Cape Town, 2020 

“We have to understand 
that it can’t just be about 
materials. It has to be 
about your value chain. 
It has to be about people.”

https://www.instagram.com/sindisokhumalo/?hl=en
https://www.instagram.com/jonathan_kope/?hl=en
https://www.instagram.com/jonathan_kope/?hl=en
https://www.instagram.com/nina.henry/
https://www.instagram.com/suaad_jeppie/
https://www.instagram.com/suaad_jeppie/
https://www.instagram.com/githancoopoo/
https://www.instagram.com/okzharp/
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2019 Sustainable Accessory Winner

Sealand Gear is a brand with nothing to hide. While many 
local and international businesses struggle to be transparent, 
Sealand is extremely forthright and open about their mission 
and their consistent commitment to a high quality, ethical 
and sustainable business. As purveyors of earth-friendly 
accessories, and with a people-first approach to business, it is 
no surprise that they took home the coveted Twyg Sustainable 
Accessory Award. 

“I would like to believe I have always been environmentally and 
socially aware. With a desire to do good and create products 
that are made as best as possible with the objective of longevity 
in mind. I have never looked at how to create the cheapest 
product, but rather how to make the best product with the full 
cycle in mind. I have always valued the relationships built along 
the way and made sure that the working environments that I 
create are ones that I would be pleased to be involved in,” says 
co-founder Jasper Eales.

The working environment Sealand has created is part and 
parcel of their sustainable vision. The apparel industry has 
a notorious reputation for making the workers behind their 
products nameless and invisible. Instead, Sealand inverts 
this practice by including profiles of every single employee 
on their website and including the name stamp of the studio 
crew member in each bag which is sold. In this way, Sealand 

recognises that sustainability is not only about whether your 
fabrics are recyclable, but whether the business itself offers 
dignity and a future to its workers. 

That said, Sealand ranks highly when it comes to product 
sustainability too. Their three brand pillars are “upcycle, 
recycle and ecocycle”; the latter referring to their process of 
“selecting materials for their natural, durable, practical and 
environmentally smart properties”. As opposed to selecting 
the most pocket-friendly materials, Sealand actively sources 
fabrics which have a low impact on the earth. Their current 
range includes an expansive set of options, including 
backpacks, briefcases,  handbags, keychains and of course, in 
the wake of the COVID-19 pandemic, an eco-friendly facemask. 
Nothing goes to waste at Sealand, and in line with the old 
adage, what we view as trash is the brand’s greatest treasure:

“We are influenced by various forms of waste, as they are the 
building blocks to the products that we make. These waste 
materials influence the aesthetic of the products we make 
and are certainly an inspiration and influence to the finished 
products… The combination of waste material and incredible 
people create the beautiful unique upcycled Sealand Gear we 
are known for,” explains Jasper.

While Sealand might sound like some kind of sustainable 
utopia, the growth and success of the brand has not been 
without its challenges. Faced with a difficult economy, the 
difficulty in changing the perception that eco-friendly products 
are ‘overpriced’ and even unnecessary, and the multiple 
infrastructural hurdles South African businesses face, it’s a 
wonder that they haven’t packed it in - or at the very least 
compromised on their initial outlook. But for Jasper and the 
Sealand Gear business, the difficulty is worth the reward:

“Growth sucks cash, people are complicated which requires 
patience and respect, retail is competitive, consistently creating 
high quality products from waste is really tough, dealing with 
economic curveballs is like swimming upstream, we’re at a 
geographical disadvantage with  RSA being at the bottom of the 
world and the list goes on... However we are still here and giving 
it our best go, because of the incredible feeling you experience 
when making steps forward, and achieving the goals you 
set. Very importantly it’s also due to the incredible people we 
associate ourselves with on a daily basis and call the Sealand 
Family.” Cape Town, 2020

WHAT YOU SEA  
IS WHAT YOU GET

https://www.instagram.com/sealandgear/?hl=en


@katekanimoreku
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2019 Student Award Winner
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In South African indigeneous cultures, the surrounding land and resources become part of the people. 
With a metaphysical connection to the natural world, it is no surprise that Mpumalanga-born Katekani 
Moreku would bring his culture and surroundings to bear in his signature colourful creations. Raised in 
Bushbuckridge in the lowveld, the area known for pine, tobacco, cotton and colourful traditional garb made a 
strong impression on the 28-year-old designer, setting the scene for his now successful label.

But the link between environment and passion was not an immediate one. Katekani admits that fashion 
was not on his vision board as a young boy growing up. Instead, he hoped only to study, and on a friend’s 
recommendation, headed to the Durban University of Technology (DUT) to pursue fashion design. There, his 
love for sharp dressing took on a new life and resulted in Katekani winning the MEC Recognition Award for 
Eco-Friendly Fashion from the KZN Economic Development, Tourism & Environmental Affairs and in 2019, 
he was the recipient of the Twyg Sustainable Student Award. Balancing a deep respect for his land and his 
people, with the strong technical guidance offered by the university environment, he understood that fashion 
would be the vehicle for achieving his mission, which he describes in this way:“My ultimate goal is to build a 
platform for communication through artistic fashion,” he said, while appearing on Expresso.

And the label has managed to communicate significantly during its short tenure. At the heart of the design 
praxis is a firm commitment to recycled, upcycled and otherwise discarded materials. For his previous 
collection, Katekani went happily into his residence’s dustbins and enlisted the help of homeless friends to 
help source old fabrics and bits of clothing from Durban’s trash. It’s the very definition of ‘hands-on’ practice, 
which means that Katekani was directly engaged with everything which went into the garments. No endless 
factory supply or trip to the haberdashery for brand new fabric. Everyday items take centre stage, illuminated 
by Katekani’s design vision to create something unique, affordable and sustainable. And this last descriptor is 
an important one, for a designer who’s limited resources and spendthrift attitude have infused his view on the 
fashion industry and where he fits into it.

“We have neglected sustainability in order to make sales,” says Katekani. A member of the Sepulama people 
who inhabit the lowveld area across Mpumalanga and Limpopo, Moreku was exposed to the ways in which 
local women use sacks, recycled bags and other easily-accessible materials to make otherworldly creations, 
and ultimately, express their joy. This had a major impact on Katekani, whose work tackles questions of self-
styling, gender expression and sustainability all in one mealie-meal inspired dress. His work is considered 
and complex, despite being bold and brashly colourful in its execution. 

Writing about the designer in 2019, Bubblegum club writer Casey Delport describes Katekani as “resourceful, 
resilient and undoubtedly ready to use all he can”. This doesn’t only apply to his seemingly indiscriminate use 
of natural and synthetic materials, but also his heritage, experiences and cultural identity. Katekani recognises 
his grandmother as his single greatest single influence, because of her constant reminders for him to use his 
surroundings to tell his story and create.

In addition to his Twyg Sustainability Award, Katekani has received acclaim from the local design circuit, and 
was recently featured on CNN. He also recently connected with mega-retailer Pick n Pay Clothing, to present 
a Katekani collection that makes his design ideas, his cultural legacy and his ingenuity to a far wider range 
of consumers. Bursting through the gates of the big city design novices, Katekani is telling his own story in 
his own sustainable way. At just 28 years old, there is no doubt that he will achieve his goal of designing “a 
different chapter of the story of Sepulana”. Durban, 2020

PHOTOGRAPHY: Ed Suter
STYLIST: Marike Mapham
MODELS: Avies/20 Model 
Management

https://www.instagram.com/katekanimoreku/
https://www.instagram.com/edsuter/
https://www.instagram.com/marikemapham/
https://www.instagram.com/avies_newton/
https://www.instagram.com/20modelmanagement/
https://www.instagram.com/20modelmanagement/


@theethicalmarket

Ph
ot

og
ra

ph
y:

 S
up

pl
ie

d

35

2019 Retail Awards Winner

THE ETHICAL MARKET SERVES UP  
RETAIL THERAPY WITH A DIFFERENCE

The retail landscape in South Africa has not been immune to the changes the world over. 
With access to almost every US fast food chain, fast fashion brand and a plethora of ‘same 
day shipping’ options, The Ethical Market is a breath of fresh air. Conceived out of a desire 
to highlight South African brands and products, The Ethical Market (THEM) gets you off the 

couch, down to your local market space to explore a range of 
homegrown, environmentally-friendly options.

Emma Longdon’s vision was first articulated in 2017 
with the first market in Cape Town; which then spread to 
Johannesburg, bringing along over 20 beloved South African 
brands. Due to COVID-19, no market events could take place 
this year. However, at its peak, The Ethical Market has played 
host to brands like Merwe Salt, Pichulik, Longden’s own 
apparel brand,  Sitting Pretty; Uzuri shoes and Irina Herf bags 
to name just a few. As the Market evolved and drew in new 
consumers, it opened up to new vendors, offering the same 
diversity of product and interest as would be expected from a 
traditional market or retail setting - without the heavy impact 
of environmentally unfriendly stock. 

At the core of the market’s mission is a journey to make local 
consumers more aware of the way in which they spend their 
money, and the socially-conscious options which are far more 
available than a few short years ago. As a kind of mission 
statement, The Ethical Market asks its visitors to “choose to 
be a conscious consumer, choose to care”.

The mission is not misaligned with where the world is 
headed. Writing in Forbes magazine, analyst Roy Erez explains that particularly millennial 
and Gen Z consumers are actively “seeking brands that publicly champion values that align 
with their own”. So out with the greenwashing and flash in the pan campaign, and in with 
a consistent market offering that allows conscious brands to get the necessary platform 
required to serve these consumers. As Erez further identifies, sustainability in retail is not 
just a gimmick, it’s “good for business and great for humanity”.

And the proof is in the plastic-free pudding. The Ethical 
Market has built success from inviting brands to join and sell 
their wares (and their story). The market primarily focuses on 
products from largely locally- sourced, small batch producers 
who have a keen focus on where their products are made, 
who makes them, and the effect they leave on the world 
behind. THEM invites people to ditch the rat race of mall 
hopping for a carefully curated shopping experience which 
serves them and their community. Emma has explained it in 
this way: “A change in our consumption can only take place 
when the consumer is educated as to what they are actually 
buying. THEM was conceptualised to raise awareness around 
this, and to support local creative who are not only incredibly 
talented but also committed to local and ethical production, in 
turn creating jobs.”

In the context of a globally depressed economy, concerns about long term job security in 
the face of COVID19, THEM offers a simple, back-to-basics approach. By allowing resources 
to be used more carefully, and a place for ethical business to go beyond the purview of a 
‘tree hugger’ audience, it is an important symbol of where the future of retail could go; and a 
worthy recipient of our Retail Award for 2019. Cape Town, 2020

“A change in our 
consumption can  
only take place  
when the consumer  
is educated as  
to what they are  
actually buying.”

https://www.instagram.com/theethicalmarket/
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2019 Nicholas Coutts Award Winner

Clive Rundle’s clothes have always been able to speak 
for themselves. Famously driven by his technical prowess, 
attention to detail and a dedication to perfecting design crafts, 
the eponymous label has been a leader in South African 
fashion since 1983. He kicked off his career supplying local 
and international fashion in his Boutique Wizards, launched 
Clive Rundle in 1988 and by 1989 secured his first showing at 
the Collections Printemps-Été at the Cour Vitrée in Paris. It’s a 
big, loud legacy for a designer who is known to be introverted, 
elusive and fame-shy - but it is this commitment to craft, rather 
than clout, which has held Clive Rundle in good stead, and will 
continue to make its mark long after he puts away the sketch 
book.

This is no small feat, considering that ‘designer’ is not a label 
he has easily welcomed. Some parts inventor, some parts 
artist and some parts something else, he has never cared to 
fit the mould of the fashion industry. This is likely owing to the 
fact that he did not grow up with the conception of ‘fashion 
designer’ being a kind of profession - owing to South Africa’s 
limited media access during the apartheid years, and one 
imagines, a more traditional doctor, teacher, lawyer expectation 
of young men at the time. Speaking in a rare interview with 
Nigeria’s Bella Naija, he explains,

“When I started my brand in 1983, there was nothing like a line 
or starting a fashion label because we didn’t know at that time 
what a fashion label was. Fashion happened to be something I 
applied myself to. I’ve always been creative, I just chose fashion 
over art. When the opportunity came to go to tertiary, I enrolled 
for a fashion course which I did for six months. At that time it 
was apartheid era and after high school, I travelled the world for 
four years and when I came back to Africa went to Zimbabwe 
which is my birth place. That’s where the fashion bug began in 
me.”

But Clive has also been instrumental in paving a path 
for designers and fashion workers of today. Speaking to 
internationally acclaimed creative director Bee Diamondhead, 
who first met Clive at the start of her career as a fashion 
assistant, it is impressive to see the impact made on a new 
generation of creatives.

“I first met Clive over a decade ago, and I’ve always had great 
respect for his work. He truly makes high fashion - he takes 
you on a journey, he tells you a story, he uses materials that no 
one else would think to put together. Clive is one of the people 
who makes something that you would see on the streets of 
downtown Joburg or Paris and it would turn heads. And when 
you meet Clive, he’s such a quiet and gentle man, but he is so 
open creatively.”

Over time, the Clive Rundle brand has become synonymous 
with an approach to fashion that is much like soft, sexy armour. 

Technically strong angles, daring use of colour in unusual ways 
and a fit that seems moulded to each woman, it is the height 
of fashionable power-dressing. No frilly bits, no delicate flower 
energy - just powerful clothes for empowered women. 

Senior trend researcher, analyst and speaker Nicola Cooper has 
sat at countless Clive Rundle shows over the years - watching 
the brand (and the man behind it) operate with a single minded 
commitment to his work. Speaking to Twyg, she shares,

“His work has purpose, I don’t mean in an ethereal purpose, 
once a Clive Rundle garment hits a runway you know it is 
finished to perfection, he has edited his collection fiercely and 
will only present work that has met a certain level of quality, 
detail, thought and critique. Editing your work does not come 
easy, critical thinking and showing restraint is a skill that is not 
exercised by some South/African designers. It is a rare value 
and is evident in the work he produces and as a result had 
offered such an valuable narrative to the fashion industry over 
many years”

Despite having geared down his operation, he has not faded 
from view. Just recently, fellow designer Thula Sindi announced 
that his concept store AfricaRise will open in Menlyn and 
will play host to an exclusive Clive Rundle collection. We 
look forward to its unveiling and continue to celebrate the 
remarkable impact Clive Rundle continues to have on the world 
of local fashion. Johannesburg, 2020

Clive Rundle: South African 
fashion’s elusive legend

https://www.instagram.com/cliverundleofficial/
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C I R C U L A R I T Y 
When designing, keep end-
of-use in mind. Think about 
where the garment will end 
up once your customer 
has tired of the item, or it is 
beyond repair. If in a landfill, 
can it decompose easily and 
safely?

S O C I A L 
Are you paying the best 
wages you can? Are your 
employees working in safe 
and healthy conditions? Do 
you communicate regularly? 
Is yours an inclusive work 
environment?

L O N G E V I T Y
Design for longevity. 
Quality is sustainable. 

DY E 
If you’re dyeing your fabric, 
are you doing so responsibly? 
Have you investigated natural 
dyes and dyeing processes 
that use closed-loop systems 
and don’t add toxins  
to the environment? 

T R A N S PA R E N T
Be honest and transparent 
about your practices and 
suppliers. Share sustainable 
solutions so change can 
happen as quickly as 
possible. 

L A B E L S 
Be accurate in the 
composition of the fabrics  
and finishes. Supply detailed 
care instructions. If you show 
that you care about your 
garment, your customer  
will too. 

PA C K A G I N G
Think about your 
packaging. Limit it  
and don’t over use 
plastic. Less is best. 

S U P P LY  C H A I N 
Shorten it. It’s easier to track 
and understand who makes 
your material and how, if 
you know your suppliers. If 
you’re sourcing local, you’re 
supporting a local family. 

WA S T E
Be mindful of the waste you 
create. What are you doing to 
avoid wasting fabric? (Apply zero-
waste pattern-cutting techniques, 
draping, knitting etc). What are 
you doing with the waste you do 
create? (Incorporate it into your 
next collection/garment.) 

3FA B R I C S 
Avoid virgin and poor-quality 
synthetic fabrics and finishes. 
Really. As difficult and 
expensive as this is, it’s really 
important.  Most synthetics 
derive from non-renewable 
fossil fuels. There is a direct link 
between climate change and fossil 
fuels. Instead use: 
• Natural fibre
Investigate using local and natural 
fibres. Support local as far as 
possible. 
• Mono fibres
Mono-fibres are easier to recycle. 
Use them where you can. 
• Recycled polyester 
If you use polyester, it should be 
rePolyester which is a good use of 
PET bottles and keeps them out of 
the environment. 
• Micro-fibres
If you are using synthetics, provide 
washing instructions that limit 
the release of plastic micro-
fibres. Wash only when necessary, 
cool wash in front-load washing 
machine and use liquid detergent.

READ MORE
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 Learning Hub

https://www.plasticpollutioncoalition.org/blog/2017/3/2/15-ways-to-stop-microfiber-pollution-now


S U S TA I N A B L E  D E S I G N  R E S O U R C E S
This list of resources might come in handy when you’re looking to source a sustainable material or a zero-

waste technique. There are five sections: Learn, Tools, Glossaries, Read and Watch. This is in no way a 
comprehensive list and we’ll continue to add to it as we discover resources we think would be useful to you. 

We are always on the search for African and decolonial references. Your input will be much appreciated. 

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE

READ MORE
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T O O L S
MATERIALS ATLAS
This is an emerging map of materials, 
language, landscapes and practices 
with an emphasis on the material 
and immaterial wealth of different 
geographical regions around the 
world. Material Atlas begins to 
decolonize the language beyond the 
typological framework that exists in 
the current universal understanding 
of materials. Material Atlas is co-
created by ten creatives from ten sub-
Saharan countries in Africa and was 
co-produced by Ma-tt-er and British 
Council. See the link here:

SLOW FACTORY FOUNDATION: 
GUIDE TO IMPACT MARKETING
The coronavirus pandemic and current 
#blacklivesmatter protests inspired 
fashion brands to commit a share of 
revenue to a cause or charity. This 
important guide compiled by the 
Slow Factory Foundation offers clear 
advice on how best to communicate 
these donations to your audience. 
This communication is called impact 
marketing which Slow Factory 
describes as “a strategy to connect 
a commercial product or service to a 
charitable cause, social/environmental 
initiative or other nonprofit in order 
to position a brand as being socio-
politically conscious.” Read the concise 
guide to ethical impact marketing here. 

CFDA SUSTAINABLE 
STRATEGIES WORKSHEET
This 24-page worksheet gives you 
clear instructions on the different 
aspects of your business using 
leading questions, implementation 
advice and tips. You’ll find sections 
on materials (p8); transport (p19); 
packaging (p17) and how to host a 
sustainable event (p22). This resource 
aims to strengthen the global impact 
of American fashion but it’s useful for 
anyone working in the industry. The 
writers of this worksheet acknowledge 
that sustainability is not one-size-fits 
all, “there are myriad routes one could 
take and they all have value.”
You can access the worksheet here:

MATERIALS INDEX
This index, compiled by CFDA, offers 
insightful information, about fabrics. 
Did you know that it’s impossible 
to trace the sourcing of polyester 
fibre back to its raw material source. 
Apparently polyester’s raw material, 
petroleum, is one of the most difficult 
raw materials to trace back to the 
source. You’ll find entries for new 
innovations such as Bolt Threads, 
Banana Sylk and Orange Fibre. 
Offering an overview, definition and 
sustainable options, this index is 
a good place to look when you’re 
planning your next collection. 
Remember that this is written for an 
American audience. [We are working 
on creating South Africa resources for 
you!]. You can access the index here:

CIRCULAR DESIGN GUIDE: 
SMART MATERIAL CHOICES
The Circular Design Guide, a 
collaboration between Ideo and the 
Ellen MacArthur Foundation, helps 
innovators create more elegant, 
effective, creative solutions for the 
circular economy. We recommend 
that you work through the three-
page worksheet attached here. By 
answering a series of questions, you’ll 
learn to make better choices about 
what materials go into your products 
as well as their impact on the wider 
system. Once you’ve completed this 
exercise, you might like to explore the 
advanced series of methods here.
This worksheet is a good start to 
choosing better materials: 

THE FIVE GOODS
The fashion industry has contributed 
to water pollution and climate change, 
sends enormous amounts of waste 
to landfills and threatens the health 
and safety of the people who make 
clothes and the people who wear 
them. Fashion for Good, a platform 
promoting a better fashion industry 
believes that with the right tools, 
resources and incentives, the industry 
can change. Enter The Five Goods 
Framework, an aspirational framework 
to use to transition a take, make, 
waste system to a take, make, renew, 
restore one.
Read and use the framework here:

 Learning Hub

https://materialatlas.world/
https://cfda.com/resources/materials
https://slowfactory.foundation/impact-marketing
https://twyg.co.za/wp-content/uploads/2020/06/Materials_choices_Final.pdf
https://twyg.co.za/wp-content/uploads/2020/06/CFDA-Sustainability-Worksheets.pdf
https://twyg.co.za/sustainability-resources-for-designers/
https://twyg.co.za/wp-content/uploads/2020/06/The-Five-Goods.pdf


READ MORE ENROL HERE ENROL HERE ENROL HERE
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L E A R N
 

REDRESS
These three lessons on 
upcycling, zero-waste and 
reconstruction come in 
three parts: an illustrated 
guide that includes tips and 
a case study; a video and 
a step-by-step example. 
The intention of these 
lessons is to encourage 
designing for low waste: 
Through learning the 
three sustainable design 
techniques – zero 
waste, up-cycling and 
reconstruction, you will 
find inspiration on how 
to maximise the use of 
existing resources and 
minimise waste. Find the 
lessons here.

SUSTAINABLE 
FASHION ACADEMY
Preparing for a sustainable 
transition requires 
leadership, inspiration and 
specialised knowledge. 
Effective tools are needed 
to roll out carefully 
planned sustainability 
strategies that address 
each aspect of the value 
chain. The Sustainability 
Fundamentals course is 
a comprehensive online 
training tool that provides 
in-depth foundational 
knowledge about the core 
issues and challenges 
of sustainable apparel. 
Participants complete the 
course with an energised, 
creative focus, and a 
critical awareness that 
enables them to drive the 
sustainable transformation 
of their business forward.

THE TEN
Professor Becky Early, 
Professor Kay Politowicz 
and the team at TED 
co-developed The TEN, 
sustainable strategies to 
help designers reduce the 
environmental impact of 
textile design, production, 
use and disposal. Intending 
to educate and inspire users 
to make more informed 
and innovative decisions, 
The TEN is a framework for 
creative thinking and action. 
The strategies emerged 
from a practice-based 
and collaborative research 
approach over many years; 
and are best used when 
supporting teams in the 
design thinking process 
behind the creation of 
new prototypes which test 
potential solutions for a more 
sustainable industry.You can 
access The TEN here. 

FASHION’S FUTURE: 
THE SUSTAINABLE 
DEVELOPMENT GOALS
This Future Learn course, 
available for free until the 
middle of June 2020, is 
comprehensive and easy-
to-use. If you’re keen to 
develop an understanding 
of global garment supply 
chains and the impacts 
they have on people and 
the planet, sign up. If you 
are new to the terms used 
in sustainable development 
and to the history of, and 
reason for, the United 
Nations Sustainable 
Development Goals, 
sign up. You’ll also learn 
how fashion relates to 
biodiversity,  water issues, 
fair labour and other socio-
political issues.

MASTERCLASS: TEXTILE 
WASTE: PROBLEM OR 
OPPORTUNITY?
Post-consumer textile waste (much 
of which is clothing) makes up an 
alarming 6,4% of the overall waste 
stream in Cape Town. This arrives 
on land-fills already under huge 
pressure, or in drains, rivers and the 
sea. Similar global patterns of the 
lifecycle of fashion and textiles follow 
a linear path from use to refuse. A 
radical disruption of the growing 
mountains of textile waste in Africa 
and elsewhere, must be imagined, 
investigated and implemented if we 
are to create more circular models for 
fashion and textile waste. We speak to 
Esethu Cenga, Saliem Haider and Dr 
Christina Dean. Hosted by Twyg and 
the African Fashion Research Institute 
and produced by Rewoven.

FUTURE OF FABRICS: 
KEY THEMES FOR 2020 
AND BEYOND
The 9th Future Fabrics Expo, which 
was held in January 2020, has made 
its seminars available on YouTube. 
The Future Fabrics Expo is the largest 
dedicated showcase of globally 
sourced, commercially available 
sustainably and responsibly produced 
fabrics and materials.  Providing 
the tools for a responsible fashion 
industry, the Expo sources and curates 
materials with a lower environmental 
footprint, offering accessible and 
innovative sustainable solutions.

WAT C H
FASHION REVOLUTION 
SOUTH AFRICA: WHAT 
SUSTAINABILITY MEANS TO 
DESIGNERS
Jackie May, editor of Twyg, is in 
conversation with South African slow 
fashion designers, Sindiso Khumalo 
and Lukhanyo Mdingi, and with stylist 
Antoinette Degens. This took place 
during Fashion Revolution Week, 
April 2020 where they spoke of the 
challenges and opportunities of 
working sustainably in South Africa.

WATCH NOW WATCH NOW WATCH NOW

https://www.redressdesignaward.com/learn/designers
https://www.sustainablefashionacademy.org/courses/sustainability-fundamentals
https://www.futurelearn.com/courses/fashion-s-future-and-the-un-sustainable-development-goals-/2
http://www.beckyearley.com/the-ten
http://www.facebook.com/watch/?v=237682400807335
https://youtu.be/N4Y1bYTU7P0?list=PLuUGJrLBVT1C2dHb_wmUaSJVCI-2wWMW4
https://www.youtube.com/watch?v=ZyJ23Sx5zUg&t=2s
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R E A D
 

FASHION, SUSTAINABILITY 
AND DECOLONIALITY
South African fashion academic Dr 
Erica de Greef delivered a keynote 
titled Fashion, Sustainability 
and Decoloniality at Rewoven’s 
symposium, Future of Fashion in 
December 2019. In this address, Erica 
explores the concept of decoloniality 
and its relevance to thinking critically 
– from a perspective of the global 
South – about the future of fashion. 
To address the urgency of climate 
change, we need to reframe and 
reimagine the fashion system as we 
know it. Erica unpacks what it is to 
think about the future of fashion using 
a decolonial lens; what this may look 
like; and, why this move to delink and 
rethink fashion is so important for 
South African designers.
Read the keynote address here.

THE ELLEN MACARTHUR 
FOUNDATION: A VISION OF 
A CIRCULAR ECONOMY FOR 
FASHION
Ten-year-old global ‘thought leader’ in 
circular-thinking, the Ellen MacArthur 
Foundation has released its vision of 
a circular economy for fashion. In a 
circular economy, waste and pollution 
are designed out, and products and 
materials are kept in use for as long 
as possible. For the fashion industry, 
this means that “products (apparel, 
footwear, and accessories) are used 
more, made to be made again, made 
from safe and recycled or renewable 
inputs”.
Download and read the Ellen 
MacArthur Foundation: A vision of a 
circular economy for fashion here.

EARTH LOGIC: FASHION 
ACTION RESEARCH PLAN
Concerned with fostering change and 
action, Kate Fletcher and Mathilda 
Tham’s thinking is crystal clear. Their 
loyalty is to the planet before industry, 
business and economic growth. Their 
plan, set out in this document, “starts 
from the simple but radical idea of 
putting the health and survival of 
our planet earth and consequently 
the future security and health of all 
species including humans, before 
industry, business and economic 
growth fosters change and action.” 
Earth Logic is made up of six holistic 
landscapes (less, local, plural, 
learning, language and governance) 
that set out progressive areas for 
transformation of the fashion sector 
directed at the whole system of 
fashion.  All 74 pages are key reading, 
but for designers with little time, at 
least read the six landscapes from 
page 42. Read the Earth Logic thesis 
and plan of action here: 

RETAIL, CLOTHING, TEXTILE, 
FOOTWEAR AND LEATHER 
MASTERPLAN FOR SOUTH 
AFRICA
On Wednesday, 3 June 2020, editor-
in-chief of Twyg Magazine, Jackie 
May was in conversation with 
SACTWU’s National Industrial Policy 
Officer, Etienne Vlok to discuss the 
retail, clothing, textile, footwear and 
leather (R-CTFL) masterplan which 
was signed by major CTFL retailers, 
manufacturers, labour unions and the 
government at the 2nd Presidential 
Investment Conference in Sandton, 
Gauteng on 8 November, 2019. The 
R-CTFL masterplan aims to lay a 
firm basis for future growth and 
sustainability of the industry. You can 
read the transcript of the Instagram 
Live interview. You’ll  find attached the 
final version of the masterplan.
Here is the link to the transcript and 
the final version of the masterplan.

FIXING FASHION: CLOTHING 
CONSUMPTION AND 
SUSTAINABILITY
Although this is a 2019 British 
government report, it is also very 
relevant to Twyg readers. It gives 
an excellent assessment of the 
effects of fast fashion and the 
overproduction and overconsumption 
of clothing. You’ll learn about 
fashion’s environmental impact, and 
the many awful labour practices 
along the supply chain. Find out why 
transparency is critical (p25), learn 
about microfibres (p35) and more 
about natural vs synthetic fibres (p30). 
Especially exciting are the examples of 
new economic models for the fashion 
industry (p54).
Read the report here: 

FASHION REVOLUTION  
WHITE PAPER
This white paper gives you a 
good idea why we need a fashion 
revolution. Besides exploring what 
the international organisation Fashion 
Revolution has achieved in the seven 
years since it’s been campaigning 
for change, this paper analyses what 
progress has been made across 
the industry, and what change the 
organisation hopes to achieve over 
the next five years, what its long-term 
vision of the future of fashion looks 
like and how the public, the industry, 
governments and others can help.
You can access it here: 

READ MORE

READ MORE READ MORE READ MORE

READ MORE READ MORE
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https://twyg.co.za/long-read-fashion-sustainability-and-decoloniality/
https://www.ellenmacarthurfoundation.org/our-work/activities/make-fashion-circular/vision
https://twyg.co.za/wp-content/uploads/2020/06/CTFL-Master-Plan-booklet-v-31-CLEAN-October-2019.pdf
https://twyg.co.za/wp-content/uploads/2020/06/FIXING-FASHION-UK-GOV-REPORT-.pdf
https://twyg.co.za/wp-content/uploads/2020/06/Earth-Logic-eversion.pdf
https://twyg.co.za/wp-content/uploads/2020/05/FR_WhitePaper_2020_Digital_SinglePages.pdf
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REDRESS GLOSSARY
This is pithy and very useful for 
quick clarification on, for instance, 
the differences between the 
terms “upcycling”, “recycling” and 
“reconstruction”.  It’s a useful place 
to start learning the language of 
sustainable fashion. You’ll find this 
glossary here.

Mungo
Lara Klawikowski
VANKLAN
Matsidiso
Liyanna Basini
TSHEPO Jeans
The Seen Collective

READ MORE

READ MORE

GLOSSARIES
CONDÉ NAST SUSTAINABLE 
FASHION GLOSSARY
The online resource, which 
wascompiled by a team of academics, 
fashion schools and editors is a 
compendium of terms and a reference 
tool based on a respect for and valuing 
of the earth and all who live within it. 
The terms have been classified into 
several categories, each category 
includes an introductory summary 
that provides an overview of the topic, 
followed by an extended list of terms 
arranged in an A-Z order for ease of 
access. You can access the glossary 
here.

 Learning Hub

2020 WINNERS
Click links below to view website: 

PHOTOGRAPHY: @nina_zimolong 
MODEL: @madam_ntobe 

HAIR AND MAKEUP: @charlixboi
CLOTHING: @lara__klawikowski  

https://www.mungo.co.za/
http://www.laraklawikowski.com/
https://www.instagram.com/vanklan_/?hl=en
https://za.matsidiso.com/collections?cmp_id=986345949&adg_id=107268870230&kwd=&device=c&gclid=Cj0KCQiAzsz-BRCCARIsANotFgNJc3KaYhjopmT0U4gXviHq2Ixh-retkNnpsQHjKp0lr5BSBuA0EvMaAq5HEALw_wcB
https://www.instagram.com/liyanna_b/?hl=en
https://www.tshepo.shop/about/
https://www.theseencollective.com/
https://materialatlas.world/
https://www.condenast.com/glossary/glossary-introduction
https://www.instagram.com/nina_zimolong/
https://www.instagram.com/madam_ntobe/
https://www.instagram.com/charlixboi/


 

T H A N K  Y O U  T O  O U R  PA RT N E R ST H A N K  Y O U  T O  O U R  PA RT N E R S

https://petco.co.za/
https://www.facebook.com/SouthernAfricaArts.British/
https://ctfcdigital.co.za/
https://twyg.co.za/country-road-invests-r100-000-prize-money-in-twyg-changemaker-award/
https://www.vinologist.co.za/
https://www.sustainablefashionacademy.org/
https://brewkombucha.co.za/
https://www.instagram.com/rewoven_africa/
https://www.instagram.com/afri_digital/
https://www.safashionweek.co.za/
https://twyg.co.za/

